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By: Fred Granillo
Business Consulfant
{Guam SBDC)

Tricia Gumatactao is a southem
girl, originally from the village of
Agat. Tricia is mamed to Shawn
Gumataotao for 17 years and

together have five children. They
are proud residents of Southem

GET

LLC:

- GE Ttmg the Job Done

Shawn and Tricia Gumataotao, owners of GET, LLC, standing near their new aerial boom lift.

Guarm and have been a part of the
Talofofo community since 2001,
With a banking career that
spanned nearly ftwo decades
including a stint with the U.S
Department of Agnculiure Rural
Development, Tricia has spent
much of her time in the workforce
dedicated to providing the best cus-
tomer service, while developing

skills in finance, accounting and
compliance. Shawn spent over a
decade in broadcast journalism
where he gained valuable experi-
ence in research, communication
and effective writing. He also spent
two terms as an appointed official
to serve the people of Guam wark-
ing directly with the Governor on
very important issues affecting the

island. Collectively, their expen-
ences have focused overall on

service, which they believe has
been lacking in today's Guam busi-
nesses. This idea of quality service
is something they are establishing
inta the fabric of their business so it
becomes a part of their company
cutture,  Further, they personally
seek to reinforce this concept of
service into the minds of their kids
who very regularly are seeking
opportunities to participate in
school and sports activities

The Gumatactac's have always
dreamt of owning a business, Bath
Tricia and Shawn were at a cross-
roads a couple of years ago as
Shawn left the govemment and
Tricia's term with the USDA ended.
The time was ripe for them to final-
ly seek their own business opportu-
nity. Taking the collective expen-
ences as well as govemment and
business connections developed
over the years, they felt that they
could provide unigue solutions to
businesses and at a level of service
that is different. As such, GET, LLC
was bom in 2012 and they have
not looked back. For them, cus-
tomer service is not just a catch

continued on page 3

.5, Small Business Administration

SBAC

Your Small Business Resource

By: Kenneth Lujan
Branch Manager
(SBA Guam)

Guam's ftop entrepreneurs were
honored by the LLS. Small Business

Administration (SBA) at their annual
Small Business Awards ceremony
at the Latte of Freedom, Multi-pur-
pose Conference Center in Adelup
on Apnl 3, 2013. This year marks
the GOth anniversary of the SBA,
and the 23rd year since Guam was
allowed to establish state winners
along with the 50 states, Puerto
Rico and Virgin Islands.

Small business owners from
across the island were honored for
their accomplishments as the
island’s leading small businesses
and champion of small businesses.
“Small businesses drive Guam's
economy, creating jobs and oppor-
tunities for the island in every sector
across the island region,” said SBA
Guam Branch Manager Kenneth
Lujan. “The SBA is very proud of
the wvital role it plays in enabling
Guam's enfrepreneurs to succeed.
We are excited to be able o recog-
nize a few of these great success

stories during these economic

The 2013 Guam Award Winners
and Champicns are as follows:

* Christopher F. Bejado —
Small Business Person of the
Year

* Eduardo R. llao - Jeffrey
Butland Family-Owned
Business of the Year

+ Patricia B. Salas — Financial
Services Champion of the Year

= Anita Borja Enriguez, D.B.A.
—Women In Business
Champion of the Year

SBA Honors Guam’s Best

Entrepreneurs and Champions

= Frederick J. Horecky —
Minerity Small Business
Champion of the Year

* Ronald M. Young -
Entrepreneurial Success Award

Guam's Small Business Award
Winners and recipients of the
Champion awards were nominated
by local kending institutions, cham-
bers of commerce, business organ-
izations and government agencies.

For mare information on the U.S
Small Business Administration
Guam Branch, please contact their
office af (671)472-7244.
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By: Kenneth Lujan
Branch Manager
(SBA Guam)

SBA's 2013 Women in Business
Champion of the Year, Anita Borja
Enriguez, blends the business
philosophies of the “old schoal” with
that of the "new school” to balance
the scales of education and entre-
preneurship. As Dean of the
School of Business and Public
Admiristration at the University of
Guam, Dr Anita Bofa Ennquez
recognizes the value of education
thraugh her parents and hard work,

Growing up in the southem vi-
lage of Agat along with six ofher
siblings, Anita assisted her mother

Dr. Anita B. Enriques
Diean, School of Business & Public Administration,  siare
University of Guam

in suppor-
ing  their
family by
wiorking at
her moth-
ers small
grocery
She
leamed very
early in her
Ife that she
shouid not depend on others, but
instead work hard to achieve her
dreams of success, A fommer cor-
porate planning and development
manager and management con-
suitant, she established her first
business at the age of 12 as “Anita
J. Borja's Bookkeeping Services”
A strong proponent of economic
development. Anita established the
UDG Pacific Center for Economic
Initiathves in 2006, and has secured
over 51 millon in technical assis-
tant grants from the LS Dept of
Commerce Economic
Development Administration, the
Defense Logistics Agency in 2008
o establish the Guam

BUSI

Procurement Technical Assistance
Center. the US Small Business
Administration to establish the new
Guam Veterans Business
Qutreach Center, and the
Department of the Interor Office of
Insular Affairs to support a commiu-
nity and economic development
forum in 2009 and o launch the
“Buy Local Guam™ marketing edu-
cational campaign in 2011, She
also oversees the Padfic |slands
Small Business Development
Center NetworkiGuam SBDC,
which is funded in part by the US
Small Business Administration,
along with the VWomen in Business
program which is funded by the
Bank of Guam. All these programs
have all benefted the interest of
women enfreprenuership and sup-
part economic and developmental
growth of our region

Anita's love for her island and the
need to improve upon the overall
quality of life for its residents is most
evident in her work with economic
development and small business
development She mentors the

ESS P2

2013 Women
In Business
Champion of the Year

SIGMA Society, Soroptimist col-
leqe club that focuses on “best for
women” and counsels up and con-
ing female entrepreneurs. She
transfers this passion fo her stu-
dents, peers and to leaders in the
community every day at the
University of Guam and in the
mary civic and social organizations
she assists,

Reflecting on her parents early
expeniencss as entreprenaurs, with
limited knowledge and kack of fund-
ing resources, helped to explain
her strong advocacy for leveraging
as much resources as possible to
help small businessas, particulary
women-owned small businesses,
succeed in the marketplace. Guam
is proud to have the distinct honor
of having Dr. Anita Boda Ennguez
as the SBA= 2013 Women In
Business Champion of the Year|

For move informabion on the ULS.
Small Business Administration
Guam Branch, contact their office
at (BT1)472-7244,

2013 Small Business

Person of the Year

Kenneth Lujan, SBA Guam Branch Manager and Christopher
Bejado, 2013 5BA Small Business Person of the Year recipient

By: Kenneth Lujan
Branch Manager
(SBA Guam)

Infusing the best Chamomo cul-
sine, Hafa Adai spirit and workdy
refinement are ingredients for suc-
cess used by SBAs 2013 Small
Business Person of the Year,
Christopher F. Bejado. He, along
with busingss partner, Geoffery
Perez, embodies the philosophy

that is synonymous to that of their
company name, PROA and
Marianas Slingstone - the proa
canoe, known for its incredible
speed and agility, and the sling-
stone for its briliant accuracy.
The son of a Filipino migrant,
Chris grew up leaming about the
challenges and rewards of small
business ownership by studying
his father at work every day. After
obtaining a degree in Travel

Industry Management in Hawaii,
he discovered a love for the
restaurant business, Al age 23,
Chris returned to Guam and
opened his first restaurant, De
Miro's Pasta Kitchen, While the
restaurant remained open for two
years, he quickly leamed from his
experience, working for other
companies

In 2006, PROA opened with 12
employees. Moting one of his
proudest accomplishments of
being able to provide employment
and career opporiunities for local
youth and rememberning his. aspi-
rations as a young college stu-
dent, Chris builds on his staffs
desire for inspiration and a way to
creatively use their talents. Along
with his management team, they
take every opportunity to nurture
them and hopefully instil a pas-
sion for cooking or for small busi-
ness ownership, They also stay
true to its philosophy  of flarm-fresh
local ingredients, warm hospitality,
attentive senvice and innovative
food pairngs. They maintain a
strong visibility and presence at all
food events and competitions,
aiming to maintain an elevaied
presence for Chamomro cuisine,
Their presence at local culinary

events and their 2011 win at the
Micronesian Chefs Cup was a
testament to their philosophy of
quality, innovation, and warmith, In
Movember 2012, PROA opened
its 2nd restaurant in the heart of
Hagatna as a way to revitalize the
capital of Guam,

Chris has always believed that
giving back to the community is an
important civic duty. He has con-
tributed much time and resources
to organizations such as the
Guam Humanities Council, Guam
Educational Radio Foundation,
and the American Cancer Society,
His contributions to our love of our
food, our hospitality and our
uniqueness are immeasureable
He would like to be the venue that
Introduces these young indnidu-
als to the excitement and chal
lenges of the restaurant and hos-
pitality industries, and hopefully
enage them to become entrepre-
neurs in the future The jourmey
looks bright for this year's SBA
2013 Small Business Person of
the Year!

For more information on the ULS
Small Business Administration
Guam Branch, contact their office
at (671)472-7244,

Pacific Business Partners
Officers, Staff and Board Members

Pacific Islands Small Business
Davelopment Canter Network
Location: Univarsity of Guam, LMOG Station
PO Boot 8014, Mangilao, Guam $8523
Telephone: (671) T35-2580 « Fax {(671) T34-2002
Wabsite; www pacificsbdo com

Casay Jeszenka, Network Director
casayipacificabdo com
Georgette F. Reyes, Assocale Nebwork Director
georgettefbpacibicsbde com
Mecole Tesio, Extension Assistant
nicoéepacificabde com

Guarm SBDC
P.O. Boo! 5014, Mangilag, Guam 98923
Telephone: (671) 735-25080 « Fax: (671) 734-2002
Danga Mendeola Hemshal, WIB Program
CoordinaterBusiness Counsalor
Frad Granio, Business Counselor
Lorie Sablan, Administratiee Assistant

Chuuk 3BDC
PO Box 1143, Wano, Cluuk,
Federated States of Micronesia BER4Z
Telephona: (581) 330-5848 « Fax (531) 330-5847
Emai’ chuuksbdcd@mail fm
Ketzen Haregaichig, Director! Counsalor
Cassandra Dareas, Office Manager
Sardis Betwel. Counselor

Commonwealth of the Northern Mariana lslands
[CHMI} SBDC
Caller Booc 10007, CK
Saipan, MP 56950
Telephons: [670) 664-3018

Fanc (B70) 664-3067

Permry Inos Jr, Directon'Counselor

Lynetie Sablan, Ofce Manager

Yap SBDC
PO, Box 1171, Colonia, Yap,

Weatern Carcling lstand 06043
Telephone, (§91) 350-4801 = Fac (B91) 350-4803
Emadl: YSBOCEmail.fm
James Lemar, Direcior
Monica Tinag, Counsalar
Jamsca Fanaghbuw, Offioe Managar
Michael Gaan, Business Counsabor

Raopublic of the Marshall Islands (RMI} SBDC
PO, Box 1727, Majuro,
Marshall Islands. BEDED
Tedeplvone: (H02) 6253685
Email: mmisbdc@ntamar com
Anal Philimon, Director
Leeno Alkuji, Office Manager

Palau SBDC
PO, Bioe 8, Kivor,
Republic of Palau 66040
Telsphone: (660) 587-5004 - Fax (660) 587-1549
Email: palausbdci@palaunst com
Lima Abranam_ Director
Maleah Tengadik, Office Assistant

Kosras SBDC
PO, Box 577, Tofol, Kosrae State,
Federated Siales of Micronesia 95544
Telephone: (691) 370-2761 » Fax (BB1) 370-2066

Email; kecacEma fm
Shiller Jackson, Dingclor

Alokoa Sigrah, Business Counsalor

Atala Jackson, Office Manages

FiISBDCHN Advisory Board
Mika Ady, Chairman [Guam)

Phillip Rekiad Vica Charman (Pakau)
Casey Jespanka, Secratary (PIBBOCNGuam)
James Gilmar, Member (Yap)
Robert Pinho, Member (RMI)

Frad Skifng, Member (Kosras)
Masan Fritz, Member {Chauk)

Anita Enviqusz, Membear (Guam)
Rindraty Limtiaco, Member (Guam)
Chnstine Quichocho, Member (Guam)
LLew Webber, Member |(Guam)
James, Aranovskl, Member {CHMI)
Rachel Leon Guarreno, Ex-Officio (GEDCA)
Ken Lujan, Ex-Officio [SBA)
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e OB Ty LLC: GETting the Job Done

Tricia and Shawn Gumataotao, owners of GET, LLC

phrase-t is their way of life.
Through their business, they intend
on contributing positively to the
Guam economy in a more active
and socially responsive way, Taking
the combination of those business
and govemment experiences and
passing them to their consulting and
construction materials and supplies
business segments has been life
changing for them. Plus, they are
starting to see a profitable future for
their business.

The Gumatactacs started their
business primarily to continue tak-
ing care of their family and paying
the bills. As they transitioned from
their regular jobs it was important for
them to quickly identify sources of
income. Hence, they created a for-
mal business entity with two distinct
purposes: o provide business-o-

business consulting services and
construction materials and supplies.
They have since added a third seg-
ment, equipment rental, which is
now providing a steady source of
income. They tock aspects of their
previous jobs-public relations, busi-
ness development, notary public
services, public policy creation, pro-
gram administration-and put them
together to provide a “one-stop”
shop for those in Guam or interest-
ed in coming to Guam to do busi-
ness here, Then, they leveraged
those business and govemment
contacts to create a new business.
The Gumataotac's believe the LS.
Territory offers unigue ocpportunities
and advantages and further believe
their business can help customers
improve their bottomn lines and allow
for increased opportunities that may

not have been realized in their first
glance info working in Guam and
the Western Pacific,

The Gumatactac's noted their
business counsetor, Fred Granillo,
has been instumental in getting
their business to where it is today.
Further, the business advice and
professionalism they have received
fram the SBEDC continues to inspire
them to strive for more. In particular,
when it came to assistance in refin-
ing the business plan and financial
projections that were required and
highly contributory to securing a
business loan with the Bank of
Guam. They also found that the
SBDC is an important asset o all of
Guam's small businesses and
encourage more to take advantage
of their services they provide includ-
ing business education, business
plan development, finance advice,
overall bookkeeping requirements
and human resources information.

The start-up process was tedious
for the Gumatactao's. From the
completion of the limited liability
company documents, completing
the business license process at
Guam Rev and Tax, completing the
business plan, and securing a busk-
ness loan through the Bank of
Guam, the start-up process was a
lesson in patience, perseverance
and hard-work. But well worth all the
effort and stress as the company is
propetly established and has a clear
direction with the business plan.

The business was initially funded
through personal savings, Although
they knew the use of the personal
funds was a risk, they were deter-
mined to make the business a suc-
cess, Through hard work they were

able to secure a number of different
contracts and projects within a six
month period. These contracts
eventually assisted the business in
obtaining an equipment loan with
the Bank of Guam in support of their
busineas activities.

The biggest challenge in starting
up the business was just engaging
their attorney in establishing the
company. They were admittedly
nervous on what the future held for
them in the very compelitive mar-
ketplace. But with each successive
meeting and contract, things have
gotten better. The market research
also was challenging. Especially,
the decision to take on a few strate-
gic forays into the fumiture, LED
Lighting, structured cabling and aer-
ial lift industry has yielded great
opporiunity for them. With a similar
approach to the consulting business
segment has also yielded strong
interest in a number of diferent sec-
tors from public policy, marketing
and construction,

The completion of the company
docurnents, including the business
license and business plan, was
instrumental in shaping how the
business would either thrive or die.
Less than a year later, they have
secured strategic partnerships and
new business opportunities that
they feel in the future will make them
even stronger as an organization.
Also the addition of a strategic web
presence, complete with website,
galleries and blog, has given the
business a much larger visibility in
Guam and from around the world.

The Gumatactac's goals are in
the short term-secure initial equip-
ment sales with a large construction

company. Long term-expanded
consuiting work in the region and an
investment in new eguipment and
permanent office location,

The Gumatactac's are pro-busi-
ness and would advise anyone to
just follow their dreams of business
ownership. However, they would
caution to properly plan and fund a
business for optimal opportunity for
success, Guam has many talented
people who have great ideas-a key
to financial success. They would
also advise don't be limited to what
others may say you can do and
ahways remember to work beyond
your comfort levels as the next best
opportunity may be closer than you
may think. Remember to give the
highest quality of customner service
that you can as that will differentiate
your business from those whose
focus s sometimes far from this
great ideal in business.

For more information about Guam
Small Business Development Center
contact us al (671)735-2580 or visi
our website af www pacifcsbde.com,

A Business Name: GET,
LLC & Owner: Tricia J.S5.
Gumataotao & Eulogio S
Gumalactao

A Type of Business:
Consulting/Construction
materials &
supplies/Equipment Rental

A Location: Talofofo, Guam
A Hours of Operation:
Bam-Spm
A Contact information:
wiww.get-guam.com

tricia. gumataotao@get-
guam.co
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Coco-Jo’s Cookies
Are a Big Hit In Jaban!

By: Jerry Crawford
Business Consultant
({Guam SBDC)

Who says Guam can't be
an export nation? Coco-
Jo's cockies have taken the
lead to demonstrate faith in
our jsland culture and the
things we can offer the
world. “Our cookies have
captured the heart and
taste buds of the Japanese
tourist,” stated Charles and
Denise Selk owners of
Coco-Jo's. The years of
hard work as a family busi-
ness have begun to pay off
for this “Jungle Based
Business". Located in the
lovely wvillage of Inarajan
just steps from the clear
blug ocean waters, the
Selks have proven that you
can maintain your family
values, work close to home
and enjoy island life. Coco-
Jo's has become a local
success selling delicious

cookies in many island
stores from Payless to Duty
Free Stores. The term
“accidental exporter”
applies to the Selk's busi-
ness growth into Asia. They
were contacted by a
Japanese company and
asked to send cookie sam-
ples for taste tests. After
several months of effort on
the part of both, the
Exporter, Coco-Jo's and
the Japanese importer, a
pallet of cookies left Guam
headed for Japan. The
Selks explain that at this
point they found out they
were not alone in the busi-
ness of exporting. The
cookie shipment ran into an
immigration problem and
was turned back at the bor-
der. The Selks contacted
their SBDC counselor Jerry
Crawford and explained
the problem. “Jerry was an
amazing help and support
to us during this challeng-

ing time in our business
expansion” stated Chares
Selk.

“He contacted the US
Embassy in Japan and US
Commercial services in
Hawaii and in a few short
hours we had the answers
we needed and saved the
relationship  with  the
Japanese imperter’. The
needed recipe revisions
were made and before long
another pallet of Guam
cookies left the port bound
for Japan. The business
has seen steady growth
month after menth in the
number of pallets shipped
to Japan. Before long the
Japanese distributor made
a trip to Guam and said,
‘we need more Guam
products like yours for
export to our company in
Japan®”. The Selks have
worked introducing other
island business people to
the opportunity to sell in

Japan. Mext time you're
at the store, buy a box of
Coco-Jo's cookies and
take them home and ask
yourself, “why not expand
your business”, “why not
start a business with
export potential™?
Remember, you are not
alone. The SBDC is here
to help you. Research
help, business and finan-
cial planning, export
assistance, and much
more. Qur services are
free. Let us help you suc-
ceed like the Selks and
then we can write your
story for the world to read.
Far mare information on
how the Guam Small
Business  Dewvelopment
Center can help you, con-
fact us at (671)735-2590 or
visit our website at
www.pacificsbhdc.com.

_Kosrae SBDC
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A Business Name: Coco-Jo's Cookiez

A Owner: Charles and Denise Selk

& Type of Business: Food/Beverage

A Contact information: (671)889-6445 or
a-mail -al cocojos@gmail.com.

Kosrae SBDC Training Schedule
(May — June 2013)

Thursday, May 23rd, 2013 (10:00am to 12:00am)

“How to Fill Out a Quarterly Gross Revenue Tax Report”
Presented by FSM Customs & Tax Administration
Location: Kosrae SBOC Training Room

Thursday, June 20th, 2013 (10:00am to 12:00am)

“Basic Computer Skills”
Presented by Kosrae SBDC
Location: Kosrae SBDOC Training Room

Thursday, June 27th, 2013 (10:00am to 12:00am)

“Pricing”

Presented by Kosrae SBDC
Location: Kosrae SBDC Training Room

The Kosrae Small Business

Development Center

trainings are open to all qual-
ified small business owners,
managers and key/personnel
and individuals planning to

open or thinking abo

ing small business venlures.

FReqguests for reasonable accom-
modations for persons with dis-
abilities must be made 72 hours
in advance.

For arrangements, please con-
tact the SBDC at (691)370-2751.
Services are extended to the
public-on a non-discriminatory
basis.

(SBDC)

uf open-

Trainings are offered at NO

CHARGE (FREE) an
held at the Kosrae S8

Training Room. For more
information, please call the

Kosrae SBDC at (69
2751 or email

skiller@pacificshbdc.com.

d will be
BDC

1)370-
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could invest our time
promoting the islands,
doing what we love,
and make money
daing it” SUP board-
ing, native fo Hawaii,
was among the hob-
bies of the Rasas,
thenefiore, what more
than “to brng a (it
piece of Hawaii
here." Following the
ocean  adventure
trends, the Rasas
recognized  the
increase in SUP
boarding enthusi-
asts around the
worid in the last
threa YEears,
Having fun in
the sun, spend-
ing time with
famity, and cre-
ating a healthy,
physical
lifestyle under the sun
‘was the beginning of the idea to
start our own business” stated the
Rasa’s,

From left to right: Justice (Cuki) Alvarez, Mariana -
Alvarez, Frank "The Crank” Camacho, Peachy Rasa, and Mark Nique.

By Perry Inos Jr. Rasa's started a business venture Ponce and Merissa are experi-
Director they loved, which allowed them "a  enced in customer service, sales,
{CNMI SBDC) way to pursue their love of water and managemenl positions, plus

Ponce and Merisa Rasa, owners
of SUP SPN, have lived in the
CNMI most of their lives. Growing

sports, and most  importantly
engage their family at the same
tme.”

With the potential the CMNMI has,

the assistance at the CHNMI Small
Business Development Center
allowed them to be confident fo
fund and start SUP SPN. The

their family into a family of five in the
CNMI, which includes Thia, Kaya,
and Ins Rasa, allowed them lo be
accustomed to island lifestyle. The

the Rasa's took on the challenge to
start a business. Merissa Rasa
stated, “We thought what better
than to have a business where we

Rasa's stated, “The one-on-one
small business counseling by
Director Perry A Inos Jr. was
extremely helpful.  Mr. Inos pos-

gsesses extensive knowledge and
technical expertise, which prepared
us to move forward with aspects of
[our] business plan.”

Also, moving past the business
idea and implementing the start up
process “was very exciting” for the
Rasa's; They found the joy and thrill
of letting family and friends know of
the new family business venture
and received positive feedback
from all that heard of their endeav-
or. The slarf-up process was not
easy for the Rasa's, "but the leam-
ing, stress, frustrations, and sleep-
less nights that came with the
process, was all expectad.” Staying
positive and pushing through the
hurdles sent them moving forward
With their owner's invesiment the
Rasa's funded their startup expens-
es to start SUP SPN,

Now, the biggest challenge was
figuring out how they would get the
equipment needed from  abroad
with the SUP board distnbutors.
They found the dificulty of increas-
ing a SUP boarding business ven-
ture, which will be a mobile opera-
tion, This woulkd: have been difficuft
to explain the procedures to attain a
business hicense in the CNMI as it
was the first of its kind here.
Despite the difficulties, the Rasa's
stated, "Everything had fallen into
place.”

Ponce and Merissa found that
their biggest accomplishment was
when they “purchased their SUP
equipment from a surf company in
San Diego and the invoice said

The CNMI Small Business Development Center

Presents Business Training Workshops:

Month Day Title Island
May 30 Apply for a Commercial Loan ROTA
June 7 Getting Your Business Online SAIPAN
June 13 Getting Your Business Online ROTA
June 21 How to Manage Your Employees TINIAN

All workshops are from 10:00 a.m, — 12:00 noon and will be con-
ducted by the CNMI SBDC Director, Perry A. Inos Jr perry@pacificsbdc.com.,
Interested in starting and or expanding a business? The CNMI
Small Business Developmant Center (SB0C) trainings are offered
at NO CHARGE (FREE). For more information, please call the
CNMI SBDC at (670)664-3018 or e-mail Lynette Sablan at

Location

Northern Marianas College
Family Building, 2nd Floor
Northern Marianas College

Tinian Business Center
Iynatte@pacificsbde.com or Perry Inos Jr. al

Requesls for reasonable accommodations for persons with disabil-
ities must be made 72 hours in advance. For arrangemanis,
please contact the CNMI SEOC af (670)664-3018. Services are
extended o the public on a non-discriminatory basis.

nd E@!ﬂﬂﬂﬂw Run!

‘paid in full’”

SUP 5PN sees its short term goal
for the first year “to rent all SUP
units eight hundred. and forty tmes
and recuperate investment cost”
For their long term goal, SUP SPN
projects "o increase SUP paddiers,
fo increase the number of SUP
equipment on hand, o host annual
Saipan SUP racesfevents, and to
open a water sports shop for rental
and retail in the Surf Rider Hotel.”

Lastly, the advice Ponce and
Merissa Rasa gives 1o others
regarding starting a business s o
visit the CHNMI SBDC to make it
happen by figuning out what you
lowve doing and work towards having
the best or being the best at what-
ever you choose o do.” SUP SPN's
mobile operation is open on week-
ends and legal holidays from Sam-
Spm, however they will accommao-
date other days and times for
requests made in advance. For
inguiries, contact SUP SPN at (670)
285-8110 or via email at sup-
spni@gmail.com

To leam moare abouf the CNM!

SBOC's programs and senices,
call (670)664-3018 or visil our wab-
site al www pacificsbde, com,

Ponce and Merissa Rasa, owners

of SUP SPN.

A Name of Business:
SUP SPN

AQwner:

Ponce and Merissa Rasa
AType of Business:
Altractions

A Hours of Operation:

9am. -5 p.m on weekends

and legal holidays. Howawver,
accommodations can be made
throughout the week

A Contact Information:
(BTD)285-8110 or e-mail at sup-
spni@gmail.com




Tropical Soap and Tropic Blends
Body Oil has Best Year Ever!

By: Jerry Crawford
Business Consuftant
{Guam SBDC)

Barbara McCarron is perhaps
one of the happiest and busiest
ladies on Guam selling her
Tropic Blends Body Qil. We sat
down recently with Barbara to
hear how business is doing.

“Sales are booming at Two
Lover's Point, Gun Beach Gift
Shop, Chamorro Village, Dollar
Discount Micronesian Mall, as
well as in a variety of other mom
& pop stores throughout the
istand. Tourists love the product
as well as our locals. The oil is a
blend of coconul ol with two
other gils which together creale
a beautiful light colored oil that
absorbs immediately into skin.
People often tell me they use it
on their hair too.”

We asked, "What's the secrel
to your success?”

Barbara pointed out, “I am
constantly testing my market.
What | mean is | create new fra-
grances | believe tourists or
locals may like. | then have the
retail sales people track how
well the new fragrances do and

PISBOCN

what the customers are saying. |
started my company with bar
soap and the body oil line with
four fragrances. | decided to dis-
continue large manufacturing of
spap and concentrate on the
body oil line. | now have ten
established body oil fragrances
with two more new fragrances
currently being markel tested.
As trends change in the world
market, | change with them. Last
year heavy flower scents were
my most requested. This year |
am seeing a move toward the
clean citrus and spice scenis,
Another market that has sur-

o Martnrrahign sak phee 10 208

prised me is the Micronesian
community. They love the fresh
scents and use the oil on both
their hair and body. | am seeing
gales increase about 25-30%
each quarter in this specific mar-
kel

It has been interesting to
watch the world come to the
conclusion thal coconut ol is
great for skin and hair. The world
market is asking for it. | have an
inquiry from Japan to exporl my
product to them and | have
made contact in Hong Kong. |
also have Saipan and Palau
asking for my products. Jerry

Guam SBDC
T Bomness Dovelopmons Goner

Crawford, with SBDC, has
assisted me in preparing my
praduct for the export market.”

We asked, "How so?"

Barbara enthusiastically said,
“Jerry has taken the mystery out
of how to export. He has careful-
ly walked me through the basics
of export, explained my roll and
tasks, as well as the role and
tasks of shippers, distributors,
and retzilers. He explained how
| get paid by foreign distributors
with no risk. His clear picture of
who does what took away my
fear of exporting. My role and
lasks to export are no mare

complicated or difficult than
what | do for retailers in our local
market. | was surprised to leamn
that foreign distributors often
want to purchase my product in
bulk, They will then have the oil
bottled and labeled on their side
for distribution to their retailers.
In many ways il is easier to
export my oils in bulk, without
packaging and labeling, than
making up the four ounce bot-
ties with labels for retail sales on
Guam. In fact, | am embracing
this next phase of my busi-
ness...export to world markets.”

Visit Tropic Soap and Tropic
Blends Body Oil website at:
www.lropicsoap.com

For more information on how
the Guam Small Business
Development Center can help
you; contact us at (6771)735-
2590 or visit our website at
www. pacificsbde.com.

A Business Name: Tiopic Soap
and Tropic Blends Body OFf

A Owner; Barbara McCanmon

A Type of Business: Bath &

Body' Health & Beauly
A Contact information: (67 1}637-

By: Jerry Crawford
Business Consultant
{Guam SBDC)

Istand Gidl Coffee 'n Quenchers
now has two places to serve you
located at their orginal location in
Maite and their new location in
Yigo. The Yigo location offers the
same convenient drive through
with coffee brewed from the finest
Arabica beans from across the
globe, sourced from an artisan
talian roaster in the Norh
American coffee capital of Seattle,
They proudly serve Guam the
wildly popular, high quality, and
award winning Caffé D'Arte - an
aromatic and delicious coffee
roasled in the lalian tradition.
These rich blends are cerlain o
please sleepy taste buds!

"Congratulations, Connie and
Jeff Hurley, on the opening of your
second coffee drive through stand
in ¥igo. Readers want to know
how you do it."

Jeff says, “First we had a vision
of our business. Then we put that
vision on paper with a five year
written business plan with thanks
to Jerry Crawford at the Small
Business Development Center.
Once we had a detailed business

sland Girl Coffee ‘n Quenchers
Opens Their New Yigo Location

plan, we began taking steps to
implement each phase of the plan.
We used the Small Business
Development Center resources to
leam about available financing on
Guam. We successfully opened

Island Girl Coffee 'n Quenchers in
Maite a year ago.

Three months after opening in
Maite, we began laking steps to
implemeant the next phase of our
business plan...a second location.
We spent months locating just the
right spot with a good daily vehicle
count, excellent access, and can
easily be seen. We found it in Yigo.
At the same time, we contracted
for the building of the next facility
and began obtaining permits and
licenses, The second Island Girl
took over nine months, from start
to grand opening. Mow that we
have created a repeatable busi-
ness model, the next Island Girl
will likely lake even less time to
open.”

Speaking of a repeatable model,
has your business changed much
from the first vision?

Connie comments, ‘In many
ways we remain true to our first
vision but there has been signifi-
cant tweaking along the way to
meel the needs of our consumers,
We have added on breakfast

Island Girl Coffee 'n Quenchers new location in Yigo,

sandwiches and select oatmeal
blends as our busy patrons want-
ed an eat-t-onthe-go nutritious
breakfast. We have experimented
with coffee and drink flavors
adding in specialty leas, energy
drinks, specialty waters, and new
coffee flavorings as customers
request them or we see new
trends emerging in lhe ever-
changing coffee market.”

VWhat is the most important part
of your business model?

Connie says, “Absolutely, it is

olr great staff! You are only as
good as your customer service.
We hire local people with friendly
and ‘get it done right’ attitudes, We
are happy to have added 16
employees on Guam. Our repeal
clientele will tell you we have the
best Baristas on the island and we
agree. As owners, we lake on the
responsibility of hiring great people
and offering excellent fraining in
customer service. If your drink is
not right, bring it back and we will
make a new one! We guarantee

our work,”

Once again, congratulations on
your second store. Visit |sland Girl
Coffee ‘n Quenchers website ab
www.islandgiriofguam.com  or
Facebook at: Island Girl Coffee

Of course, stop by one of their
two locations:

Route 8 in Maite in front of
Synergy Studio Marine Corp.
Drive and in the Yigo Payless
parking lot.

For more information on how
the Guam Small Business
Development Center can help
you; contact us at (671)735
2590 or visit our website al
www.pacificsbdc.com.

A Business Name: |sland
Girl Coffee n' Quanchers

A Owner: Connie and Jeff
Hurlay

& Type of Business: Food &
Beverage

A Location: Market Whole
Sale Distributors Building
Maite, GU 965910 and Yigo

Calvo Plaza Yigo, GU

A Hours of Operation: 6:00
a.m. = 6:00 p.m.

A Contact information:
Maite Location (6711888
Yigo Location (671)98

727
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SALAS GARDENS:

PISEOCN

| LANCHERA

Fruits and vegetables are organic, fresh, healthy, and locally grown!

By: Denise Mendiola-Hertslet
Senior Business Counselor/Bank of

Guam WIB Program Coordinatar
{Guam SBDC)

Salas Gardens: | Lanchera is a fresh
produce store located in | Sengsong

Ll “ K.
",
- e .

—

Top: Salas Gardens: | Lanchera owner,

Marilyn Salas, displays her business sign in

front of the store.

Chamarro (The Chamorro Village) Unit
111 in Hagatfia. Fresh fruits and vegeta-
bles fram Marilyn Salas’ Humatak Farm
are brought to the Village daily.

On August 2011, Marilyn Salas, owner,

contacted UQOG's Small Business
Development Center (SBDC) and
received warm

enthusiastic. and
professional
assis-

Humatak Farm.

Fresh produce harvested at her

tance from SBDC's Business Counselor,
Denise Mendiola Herslet. Application
forms and other documents were pre-
pared with Denise's assistance and in
January 2013, Chamorro Village
Manager, Jeff San Nicolas, called with the
best news- her application was accepled
and space was available for a produce
store.

Salas Gardens provides fresh produce
locally grown in Guam. These
fresh, organic, healthy fruits and
vegetables (niyok, lemai, aga’
mangge’, manga, lemon,
donne’. kangkong, bilembines,
etc.) come from Marilyn and
%a | Ansito's Humatak Farm.  Her
¢ business goals by phases
include: 1) providing fresh pro-
duce at reasonable prices to
her customers, 2) marketing
the business by providing
added-value products and
services, and 3) focusing on
educational programs for
youth and elders related to
farming and eating fresh, local-
ly grown produce,

In its first two months, Salas Gardens is
taking its first steps and Marilyn's female
family members from Guam and Chuuk
are “the lancheras™ (farmer women) oper-
ating and taking ownership of the store's
development. Their friendly service
invites you back to Salas Gardens every
time!

For mare information about the Bank of
Guam Women in Business Program at
the UOG-Guam Small Business
Development Center, contact Denise
Mendiola-Hertslef, Senior Business
CounselorWIB Program Coordinator at
denise@pacificsbdc.com or (671)735-
25894,

A Business Name: Salas Gardens: |
Lanchera

A Owner: Marilyn Salas

A Type of Business: Retail of Local
Fresh Produce

A Location: Unit 111, Chamorro
Village, Hagaina

A Contact information:
ilanchera@gmail .com
mailto:ilanchera@gmail.com

onscious BEauty & WELL-
ique opens In -Wé!!mlﬂlml

By Denise Mendiola-Hertslet
Senior Business Counselow/Bank of
Guam WIB Coordinator, (Guam SBDC)

Yolanda Bordallo was born and raised on
Guam and attended San Diego State
University. Upon graduation, she opened
an import fumishing store bul closed her
doors three years after due lo the reces-
sion. She considered this a “fabulous expe-
rence!" Afterwards, Yolanda focused most-
ly in sales; always top dog but not high tick-
et items and a few management positions
that she found very interesting. Then she
decided to go into an area which she found
was fun for her. She began studying skin-
care and massage and worked in a couple
of "natural spas” and stocked personal care
products for a small natural retailer who
wenl out of business. Yolanda thought this
was a greal opportunity to move this stock
to Guam and then relocate home to be near
family and be a part of the natural, green
movement starting up on Island,

Why did you decide to start your own
business?

¥B: | thought it was a good opportuni-
ty in a niche market,

What experience do you have in this
type of business?

YB: | worked in a couple of natural spas,
then retail sales with an existing natural
retailer. | did independent sales for several
natural skincareffood product lines, and
attended numeraus Skincare, Spa, BEauty,

Holistic Health and Weliness, Natural and
Crganic Products, and Green Industry
Tradeshows.

How did the Guam Small Business
Development Center and other
resources help you?

¥YB: | have afttended several workshops
which were helpful. The counselors
showed me the need to do a business plan,
50 | could understand my business, where |
was going and what | needed to do to get
there, This was imporant to me, especial-
ly if | was going to seek funding.

What was the start-up process like?

YB: | brought everything (inventory and
supplies) that | had from San Diego
because | was planning on moving back to
Guam.

How did you fund your business?

¥B: A good friend of mine gave me start-
up money and then | used every penny |
had towards equipment and mare invento-

What were some of the biggest chal-
lenges you experienced in the start-up
process,

¥B: Marketing the business seemed too
expensive and | had virtually no funds. | am
not savvy with social marketing, though |
am forcing myself to do it now out of neces-
sity!

What is your most memorable triumph
in your start-up process?

YB: Just having it all come together as far
as timing with Dr Horinouchi's Weliness

Clinic...This is
an interesting
story! The very
first day he
learned he
would be leav-
ing SDA was
the day that |
came into his
office and intro-
duced myself
and suggested
we team up!
Before | amived
to Guam, | had
it in my mind
that | would like
to join up with a
Wellness Clinic. And, it has worked oul,
with God's blessing of course!

What are your short-term and long-
term plans for your business?

YB: Clearing out existing inventory, par-
ing down inventary and stock to strictly ther-
apeutic products, and focusing on market-
ing the business.

What advice would you give to others
who want to start a business at this
time?

YEB: Be very consarvative with inventory.
Keep expenses low... and market aggres-
sively!

For more information about the Bank of
Guam Women in Business Program at the
UOG-Guam Small Business Development

Yolanda Bordallo, owner of Conscious BEauty &
WELL-being Spatigque

Center, contact Denise Mendiola-Herislel,
Program Coordinator and Senior Business

Counselor at denise@pacificshde.com or
671-735-2594.

A Business Name: Conscous BEauty &
WELL-being Spatique

A Owner; Yolanda Bordadio

A Type of Business: Skincae/Spa
Boutique

A Location; Dr. Honnouchi's Wellness
Clinic across from GPO

A Hours of Operation: Mon-Thurs 85,
Frig-3

A Contact information: 57 1-5645-9333




YES participants and President Remengesau hold up YES banner,

By: Lisa Abraham
Direcior
{Patau SBOC)

The Youth Entrepreneur Solutions (YES)
Acticn plan launched Phase 2 of its program
on March 15, 2013, The theme for this year's
business plan fraining and competition is;
“Building the spint of Entrepreneurship.”

The YES Action Plan was first launched in
Agrl 2012 and s a joint intiative under the
Small Business Development Center of
Palau (SBDC) and the United Mations
Development Programme (LUNDP).

The intlatve “seeks to encourage the
development of a dynamic business commu-
nity in the young generation” and “[reduce]
the costs associated with youth unemploy-

Palau SBDC

= Parrasseiigr well ibw L5 000

YESACTION PLAN-PHASE 2
TO LAUNCH ON YOUTH DAY

ment, and in-fum minimizes youth social con-
fict and segregation, by helping them
achieve economic independence. and help
mprove

thair self-esteam.”

The participants who completed the YES
Action Plan-Phase 1 are; Pauleen K.
Brechtefeld, Meked Besebes, Oikeril Kazuo,
C. Merirel Ongelungel, Emily Loughiin and
Jordy Ngiraidis, Their respective business
plans ranged from organically-produced
beauty products to healthcare services, All
six finalists ane either presently in-business or
continuing to refing their business plans

The YES Action Plan-Phasa 2 is open to
the Palauan youth who have completed high
school and are between the ages of 18
through 35 Participants will commit o
approximately 40 class room hours, pius at
least 25 hours with their business mentors.

If you would ke more information about
the Youth Entrepreneur Solution Business
Flan compelition or the Pafau SBDC, please
cortact Lisa Abraham at (680]1587-6004 or e-
mail al lees@pacificsbde.com.”

MOU BETWEEN PALAU SBDC,
PNYC SIGNED ONYOUTH DAY

By: Lisa Abraham
Director
(Pataw-SBDC)

A Memorandum of Understanding was
signed by President Tommy E.
Remengesau, Minister of Community and
Cultural Affairs Baklai Temengil, Palau Small
Business Development Center (SBDC)
Executive Director Lisa K Abraham and
Palau Mational Youth Council (PNYC)
President Hayden Sekli on March 15,
201 3—Youth Day in the Republic of Palau,

The purpose of the MOU is to "create the
conditions that will enable the launching and
sustainabilty of a YES Business Incubator to
be locally situated on PYNC premises with
business support assistance through the
PNYC and SBDC.

Chuuk Welcomes
Newest Member

The primary objectives of the MOLU are o
(i) aliow access to space for minimal rental
fees and shared utity costs, () grow the
local private sector, (i) expand employment
opporiunities; () skillset development and
capacity building for young entrepreneurs
and (v) the “creation of an enduring and
effective relationship between the PNYC and
the Palau SBDC."

The MOU signing on Youth Day 2013
marked the official taunch of the YES busi-
ness plan competition's second phase, and
the signing was attended by the new wave of
participants. To date, there are sixteen (16)
participants from Koror and seven (7) partic-
pants from Babeldaoh,

This second phase of the YES program
was opened o the Palavan youth who have
completed high school and ame between the

PISBOCN

President Remengesau signs MOU

ages of 18 through 35 Particpants are
expected to commit to approximately 20
classroom hours, with guest speakers and
business site visits for exposure. They ane
also expectzd o spend at least 25 hours
wiorking with their business mentors,

If you would fike more. imformation about
the Youth Entreprensur Solution Busmess
plan compelition or the Paiay Small
Business Development, pease confact Usa
Abraham at (680)587-6004 or email at
leesi@pacificsbdc.com.

Chuuk SBDC
T Busrase Devaopmart Coris

o Plptarrship woh e LY A

June 19, 2013

Business Diversity

By: Ketsen Haregaichig
Director
= (Chuuk SBDC)

Chuuk SBDC is pleased to
introduce and welcome a new
family member of the Pacific
Islands Small Business
Development Center. Mr. Sardis
Betwel, is the new Chuuk
SBDC Business counselor.

Chuuk SBDC

Sardis Betwel,
Business Counselor

9:00am-11:00am

June 18, 2013
Banking Il
9.00am-11:00am

8:00am-11:00am

H.00am-11:00am

Al traning/\workshops are open o all qualified small busi-
Ness owners, 1 personnel, and'or individuals

TANSONS,
planning, conskdering to star or expand thef business
ventures. All frainings are offered af NO CHARGE (FREE)
and will be held al the Chuwk SBDC training room. Pleass
contact your Gl'ruu.lc SBDG at ram ,1330-53-16 or e-mail

June 20, 2013
How to Write Business Plan

PALAU SBDC

MAY - JULY 2013
Training Schedule

May 23, 2013

* How to Use Computers in Business
Learning Objectives: Exposure to Excel and the
use of Excel in small business.

May 24, 2013

= Human Resources

Leaming Objectives: How to be proactive for
intemal and external customers.,

June 17-21, 2013

* QuickBooks Hands-on Training

Leaming Objectives: For existing and advanced
individuals on accounting software in a one week
fraining sessions covering how to create chart of
accounts, inventory control, income & expense
account controls, and much more..., ..

July 8-19, 2013

* Introduction to Accounting

Leaming Objectives: Learn the basics of
accounting; language and forms. What they are,
represent, and how to understand the three
financial forms, balance sheet, profit & loss state-
ment. and the cash flow statement.

All Training\orkshops are open to all qualified
small business owners, managers, key person-
nel, and/or individuals planning, considering to
start or expand their business ventures, The
training/workshops are presented at low to no
costs. All workshops will be held in the Airai at
the Palau SBDC.

Please contact your Palau SBDC at
(680)587-6004 or cell phone
(6BO)T75-5472 or e-mail.
lees@pacificsbde.com or
palausbdc@palaunet.com for
more details.

Requests for reasonable
accommodations must be
made 72 hours in advance.
Services are extended lo the
public on a non-discriminatory
hasis.

Chuuk SBDC June Training Schedule

June 17, 2013
Banking |

June 21, 2013

Learn to Read & Understand
Financial Statements
9:00am-11:00am

Request for reasonable accommodations for persons with
dizabiliffes must be made 72 houwrs in aavance. For
amangements, please call the Chuuk SBOC af (691)330-
5845, Senicas are extended lo the public on a non-dis-
criminalony hasis.
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Owner of Copra Trading, Randy Ebot &
his wife landowner, Jocelyn Watak

By: Anel Philimon
Director
(RM! SBOC)

Randy Ebot has been thinking of going into
the world of business for a long fime but times
were not permitted until January 2, 2013 when
he had his initial visit to the RM| Small Business
Development Center to obiain proper informa-
tion on smali business start-up procedures and
requirements. His idea is to buy copra from the
makers in Adinglaplap Atoll and sell them to the
Tobalar Copra Processing Plant located here in
Majuro the Capital City of the Marshall Islands.
Mr. Ebot has already built a warehouse which
will be used for storing all the copra that he will
coflect and buy from the people of the atoll. All
of the copra that he collects and buys will be
shipped to Majuro on regular field trip ships
going o Allinglaplap,

Ebot stated that all outer island copra makers
including those from Ailinglaplap Atoll are

By: Michael Gaan
Business Counselor
{(YAP SBDC)

JR Bakery and Catering opened its door for
business at the end of last year Its focus thus
far has been on one bread product, donuts or
locally known as “tempura’ which has been
available to customers since the opening of
business., When fully operational, the ocwner
plans o add three other lines of bread products
and food catering which will target the lunch
crowd in Colonia, conferences, and social
evenis on island by offering ready-fo-eat pack-
aged meals.

JR Gooflan is the owner of the new operation
He is a bom-resident of Yap and was involved
in his family business that once had a bakery
and feod catenng component for several years
The exposure to and the experience gained
from his involvement in the family business
inspired him early on to continue to have an
interest in baking and food catering as an even-
tual business undertaking.  His business loca-
tion is right by the main road going through the
village of Rumuu which is about a five-minuts
drive from Colonia going north. He sells on site
at his location and also through intermediary
retailers in Colonia and nearby locations

VWhat was once a mere business ea that
recently reached fruition was made possible by
business loan financing from the Pacific Istands
Development Bank. JR availed himsalf of the
services of the Yap Small Business
Development Center, A counselor from the Yap
SBDC worked with him to develop his business

PISBOCN

encountering common difficulties in purchasing
their daily needed flems with cash. The only
time they receive cash is when the govemment
and private vessels make their regular routine
visits to each of the islands which happens
about three imes a year. It is very difficult for the
outer island business owners to continue aliow-
ing their customers to get their immediate
needs on credit and not by cash because it
affects the steady growth and improvement of
their businesses. Because of these constraints,
Ebot decided to open up a Copra Trading
Company to help solve the on-gaing problems
affecting the lives of the businesses in his home
atoll of Allinglaplap,

Ebot submitted his business proposal to the
Bank of Marshal Islands. The bank officials
realized that the pecpie of Allinglaplap Atofl wil
benefit from the services of the company and
did nat take much time for reviewing except to
put a stamp of approval on it immediately, Mow,
the copra makers can exchange their products
(copra) for cash and use the cash to purchase
their family needs on a daily basis which s
more appropriate and comvenient for both the

RMI SBDC
Tmall Buniness Developmant Camer
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A New Copra

Tradmg Company
Gets Started on
Ailinglaplap Atoll

Yap SBDC

makers and the business as well

Ebot stated that he wouldn't want to conclude
his statement without expressing his sincere
appreciation to BOMI's President and CEO and
his Micro Loan Program officials for making
steady growth and economic development in
the Republic by considering, reviewing, and
approving a lot of small business loans. Ebot
would like to encourage both start up and exist-
ing business owners to start visiting the RMI
SBDC at the Ministry of Resources and
Development to obtain and ulilize the valuable
services it offers for people to get proper under-
standing on how to prepare a complete busi-
ness proposal as well as o operate and man-
age a business to become succeassful.

Both the RMI SBDC at the Ministry of
Resources and Development and BOMI would
like to congratulate Ebot for being the first per-
son ever to start up a Copra Trading Company
In Afinglapiap and to wish him luck in his busi-
ness endeavors.

To learm more about the RMI SBOC's pro-
grams and senvices call [692)625-3685 or visit
websile www pacificsbdc.com
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plan which JR is still
eventually was missing an
submitied as a essential
loan package to piece of
the bank. While equipment
awaiting review for his busi-
by the bank for ness. His
his loan request, bread oven is
JR attended - still  under
several work- order which
shops conduct- is to be fabri-
ed by the Yap - cated locally.
SBOC on simple R Gooflan, owner of IR Bakery, (inted) and statf at work.  He is, howev-
business record- f, in contact

keeping and how to manually generate financial

statements.

with the vendor and he should be well under-
way o full operation as soon as he overcomes

RMI SBDC
Trainin
Schedule

Month Topic

May 20, 2013 Financial
Statements

June 19, 2013 RMI Tax

June 20, 2013 RMI Tax

June 21, 2013 Marketing

July 24, 2013 Customer Service

July 25, 2013 Recordkeeping

July 26, 2013 RMI Tax

August 16, 2013  Business Plan

August 17, 2013 Marketing

August 18, 2013 RMI Tax

All workshops will be held at the RMI
S8DC from 10:00 a.m. = 12:00 noon.

Al workshops are open to all qualified
small businass owners, managers, key
personnel and individuals planning fo
open or considering starting a small busi-
ness verfure. All workshops are Free of
Charge, Individuals inferesied in atfend-
ing the workshops may call the RM!
SBDC al (692) 625-3685 or e-mail Leano
i} Jeena@paa‘ﬁcsbdc.mm. Requast for
reasonable accommodations for persans
with disabilities must me made 72 hours
in advance, Services are extended fo the
pubiic on a non-discriminatory basis.

the hurdle of having the oven delivered. His
business currently employs two people, includ-
ing himself. He will add a third employee once
fully operational

His advice to other aspiring business individ-
uats s "o make sure you have a genuing pas-
sion to go into business and be prepared fo put
in the hard work required and live up to the chal-
lenges of being a business owner”

The Yap Small Business Development
Center (SBDC) is an affiliate of the Unfversity of
Guam's PISBDCN supported in part, by the LLS
SBA under a cooperalive agreement. Services
are extendad to the general public on a non-gis-
criminatory basis. Please call your focal SBDC
al (691)350-4801,2 for technical assistance.

Yap SBDC Training Schedule May through August 2013

MONTH WORKSHOP TITLE HOURS INSTRUCTOR VENUE = Workshops listed above will ba
May20  Debit & Credi 2 Monica SBDCTF ;ﬁﬁﬁ%ﬂgﬂgﬁiﬂﬁ%ﬂﬂﬂg
May 28 Income Statement 2 Mike SBDCTF %T%hs of Ma}ﬁﬂ rhmuﬂ%h A@:g

H more IMommaiionn, E‘E‘EI‘
May 29 Cash Flow 2 M!I{e SBDCTF contact the Yap SBDC @ té
May 30 Balance Sheet 2 Mike SBDCTF  phone numbers (691)-3
May 31 Linking the 3 Basic Financial Statemenits 3 Mike SBDCTF 439”43%5;;! geﬂg;:;’] ﬂg‘g’ g
June 13 Charts of Accounts 2 Monica SBDCTF o 25 pamlcllpan[s per S%SSI'DH
June 18 Mechanics & Schedules of Recordkeeping 4 Monica SBDCTF Scpeﬂ'ule Jg‘_ subject to change with-
July 9 Export Marketing (ToTs) 10 TBA SBOCTF  Redusst for reasonable accommo-
August 8 Accounting Equation 2 Monica SBDCTF dahorLs for pgﬁmggi with disabilities
August 15 Accounts Receivable & Bad Debts 2 Monica SBDCTF e T e oo (6 fhe
TBA FSM Gross Receipts & Wage Taxes 2 TBA Ulithi pub.rfc on a non-discrminatory
TEA State Business Licensing Regulations 2 TBA Ultihi basis. Call the YAP SBOC al

(69 1}350--1861.-'2 far arrangements,
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